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S e r v i c e  M a n a g e m e n t  1 0 1  S e r v i c e s  

Service Management Body of Knowledge™ (SMBOK) 
An Internet subscription service providing access to thousands of best practice statements 
related to the provision of services, and specifications for a service management system and 
service provider organization. 

URL: http://www.servicemanagement101.net 

Service Management University™ 
An online learning system providing affordable access to the latest service management 
related education and topical information. 

URL: http://www.sm101-university.com 

Outside-In Service Management™ 
A program of onsite workshops designed to help apply outside-in (customer centric) thinking 
methods to manage the provision of services. 

URL: http://www.servicemanagement101.net/pages/oism-home 

Lean Service Management™ 
A program of onsite workshops designed to help apply lean thinking methods to a 
continuous improvement program in support of a service excellence system. 

URL: http://www.servicemanagement101.net/pages/lsm-home 

Virtual Service Manager™ 
An online support service provided on a best-effort basis to service management 
professionals.  Customized support plans are available where a guaranteed response time is 
necessary. 
URL: http://www.sm101-support.com 
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